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SAFE Work Certified 
Appendix A 

Standards and Procedures 

 

    

ADMINISTRATIVE GUIDELINES 

Under WCB Policy 52.30, SAFE Work Certified Program, SAFE Work Manitoba may publish 

standards and procedures that are consistent with the policy to support the administration and 

operation of the SAFE Work Certified Program, including:  

 standards and procedures for the program 

 standards and procedures to support quality assurance and dispute resolution  

 other standards and procedures as determined necessary by SAFE Work Manitoba to 

support and implement the SAFE Work Certified Program.  

The SAFE Work Certified Standards and Procedures (Appendix A), Audit Framework (Appendix 

B) and Brand Standards (Appendix C) are published under this authority. 

 

 B) and Brand Standards Guide (Appendix C) are published under this authority.
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Visual Identity
Creating a trustworthy, inspiring brand image relies on a clear and consistent use of the visual identity resulting in a 

recognizable image for SAFE Work Certified and our partners.

Logos can be used by partners for communication materials representing SAFE Work Certified and/or associated programs. 

This use includes website, internet applications, newsletters, leaflets, brochures, presentations, displays and other materials.

SAFE Work Certified – Stand-alone logo
The SAFE Work Certified logo is made up of combined elements: the seal containing the black triangle and Manitoba outline 

and the text: SAFE Work Certified.

Full logo: When using the SAFE Work Certified logo, it is crucial to maintain the integrity of the full logo and that it be applied 

consistently to all items branded as SAFE Work Certified. For instances in which the logo is used by a partner organization, 

either as in a stand-alone instance or co-branded, it is important for partners to ensure consistent use of the logo, as this 

builds recognition and credibility for SAFE Work Certified and/or related programs.

The two versions of the SAFE Work Certified logo that can be used are colour and greyscale:

Icon: The icon is the seal with the three primary elements: triangle, provincial outline and text and must always be 

represented as a whole. At no time can the colours and proportions be altered in any way.

NOTE: There is no inverse version of the SAFE Work Certified logo.

The reproduction and use of the logo should always strive to represent SAFE Work Certified in the best light possible.  

This begins with using only for corporately approved, digitally mastered art appropriate for the medium being used.

To obtain current, approved SAFE Work Certified logos and appropriate templates, contact SAFE Work Manitoba 

Communications at information@safeworkmanitoba.ca or 204.957.SAFE (7233).

Please note, in certain circumstances and applications, approval may be required prior to implementation of any design 

elements. Please refer to the specific section of the Brand Standards Guidelines to determine if approvals are required.

Colours
The following are the web-appropriate RGB colour conversions. No other colours should be used for the SAFE Work Certified 

logo on the web other than those shown here.

R 210
G 38
B 48

R 0
G 0
B 0

R 204
G 204
B 204

The following are the CMYK colours associated with the logo. No other colours should be used for the SAFE Work Certified 

logo on materials other than those shown here.

C 0
M 94
Y 100
K 0

C 0
M 0
Y 0
K 100

C 19
M 15
Y 16
K 0
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Applying the Logo
Guidelines for protected space, minimum size and positioning of the SAFE Work Certified logo ensure the logo stands out 

from other graphic or typographic elements. These guidelines enhance the clarity and strength of the brand in all application, 

and include:

Protected space

Minimum size

Correct and incorrect uses

Protected space

The logo must not compete with adjacent graphic or typographic elements. The protected space specifies a minimum border 

that must surround the bottom portion of the logo to separate it from headlines, text and imagery, as well as the outside edge 

of the document or applications.

Whenever possible, use more than the minimum amount of protected space around the logo.

Minimum Size

The logo must follow the indicated minimum size requirements:

The SAFE Work Certified logo must not be reproduced smaller than 0.67” wide.

0.67”0.67”
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Correct and incorrect uses

Guidelines for correct and incorrect uses ensure the SAFE Work Certified logo maintains its impact across all applications. 

This increases brand recognition and builds loyalty and confidence from the intended audiences.

The examples below illustrate a range of correct and incorrect uses, but these do not form a complete list. If you have 

any questions about the logo and how to use it properly, please contact SAFE Work Manitoba Communications at 
information@safeworkmanitoba.ca or 204.957.SAFE (7233).

Correct uses

The logo should be full colour on a 

solid colour background.

When placed on a different colour 

background, ensure the SAFE Work 

Certified logo stands out from the 

background.

When placed on a photograph, the 

logo should be positioned on a clean 

area providing significant contrast for 

clear readability. Minimum space rules 

also apply.

Incorrect Uses

CERTIFIED

Do not skew or 

stretch logo. Only 

resize proportionally.

Do not alter the colour 

of the logo.

Do not combine 

graphical elements 

with the logo.

Do not change the font 

used within the logo.

Do not inverse 

the logo for use in 

reverse.

Do not add a 

subheading to the 

logo.

Do not create outlines 

around the logo to 

create contrast.

Never tilt or rotate the 

logo.

Never duplicate the logo 

to create a wallpaper.

SAFE WORK MANITOBA
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Co-operative Marketing, Advertising and Communications
Co-branded logos

Co-branding provides the opportunity to build a joint identity for the SAFE Work Certified program and its partners.

There are currently eight approved co-branded logos (including associated greyscale versions), that can be used by SAFE 

Work Manitoba and its certifying partners.

Manufacturing Safety for Manitoba

Manufacturing Safety for Manitoba

Where The Workers Compensation Board of Manitoba registers a co-branded logo as its official mark, its use will be 

subject to the Trade-marks Act (Canada) and the terms and conditions of any licensing agreement required by The Workers 

Compensation Board of Manitoba from the certifying partners for the respective co-branded logo.

Co-branded logos feature the SAFE Work Certified and partner logos in equal prominence and size, and the SAFE Work 

Certified logo is placed to the left or above the partner logo(s). All minimum space requirements need to be maintained 

when used.

Co-branded logos should not be altered in any way that would affect brand integrity.

If there are any questions about co-branded logo use, please contact the SAFE Work Manitoba Communications team at 

information@safeworkmanitoba.ca or 204.957.SAFE (7233).

OM

OM
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Imagery
Maintaining corporate standards and copyright laws require guidelines on the use of photography and clipart.

In many cases, acquiring and downloading clipart and photographs from the internet infringes on copyright laws and is illegal. 

In addition, most images copied and pasted from the internet are very low resolution and are not suitable for production.

When graphic elements are used in conjunction with the SAFE Work Certified brand, the first choice is to use appropriate 

photography. Preference should be given to colour photography. Every effort should be made to use current, professional 

quality photography.

Clipart should be avoided. There are inherent drawbacks in using clipart:

• it lacks originality

• it is overused

• it generally is cheaply created, thus does not reproduce well or professionally.

Please contact SAFE Work Manitoba Communications at: information@safeworkmanitoba.ca or 204.957.SAFE (7233) if 
you have any questions related to using the SAFE Work Certified logo or joint logos.

What File to Use
File types are important factors in maintaining quality reproduction of the SAFE Work Certified brand. Follow the guidelines 

below when choosing file types for various applications.

Print advertising

Print advertising requires high resolution graphics for clarity of the logo. An .eps file is required. A proper .eps vector file can 

be reproduced at any size without losing logo quality.

Web

The SAFE Work Certified logo or co-branded logo will be presented in a .gif or .jpeg file for any website or website advertising. 

.gif files are low resolution and only are to be used for online applications.

Print and electronic documents

The SAFE Work Certified logo or co-branded logo is presented in a high resolution .jpeg or .pdf files for internal and external 

documents both print and electronic.

These files are available by contacting SAFE Work Manitoba Communications at information@safeworkmanitoba.ca or 

204.957.SAFE (7233).
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Applying the Brand Standards

Consistency is of the utmost importance when it comes to brand standards. All messages and communications need to have 

the same look, feel and level of professionalism.

Standard formats for the following materials have been developed and should be used when composing or communicating 

with external contacts.

Co-operative Letterhead and Stationery

Manufacturing Safety for Manitoba

ABC Company
123 Main Street, Winnipeg, MB  R0G 0G0
Ph. 555.555.5555
Email info@ABCcompany.ca
Web ABCcompany.ca

123 Main Street, Winnipeg, MB  R0G 0G0
Ph. 555.555.5555
Email john@ABCcompany.ca
Web ABCcompany.ca

John Smith
ABC Company

Manufacturing Safety for Manitoba
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Website

 LOREM IPSUM LOREM IPSUM LOREM IPSUM LOREM 
IPSUM LOREM IPSUM LOREM IPSUM LOREM IPSUM 
LOREM IPSUM LOREM IPSUM LOREM IPSUM LOREM 
IPSUM LOREM IPSUM LOREM IPSUM LOREM IPSUM

Manufacturing Safety for Manitoba

LOREM IPSUM      LOREM IPSUM      LOREM IPSUM      LOREM IPSUM      LOREM IPSUM

 LOREM IPSUM

 LOREM
IPSUM 

 LOREM
IPSUM 

Sponsorship signage

Manufacturing Safety for Manitoba

SPONSORED BY:

PowerPoint Template

LOREM IPSUM
• Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna aliqua. 

• Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. 

• Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. 

• Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua.
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Co-operative Advertising

LOREM IPSUM 
DOLOR SIT AMET

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consectetur adipiscing elit,  

sed do eiusmod tempor incididunt ut labore et dolore  

magna aliqua. Ut enim ad minim veniam, quis  

nostrud exercitation ullamco laboris nisi ut  

aliquip ex ea commodo consequat. 

Co-operative Training Material

TRAINING MANUAL
Lorem ipsum dolor sit amet

Date

DateSignature

CONGRATULATIONS ON COMPLETION  
OF THIS TRAINING COURSE 

OM

OM
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Key Messaging – SAFE Work Certified
Certifying partners

The SAFE Work Certified standard applies to safety and health programs offered to Manitoba employers through industry-

based safety programs and/or associations (IBSPs) that have been designated as certifying partners (CPs).

The current family of CPs, and their safety and health certification programs, include:

• Construction Safety Association of Manitoba - COR™

• Made Safe

• Manitoba Heavy Construction Association - WORKSAFELY™

• Manitoba Farm Safety Program (FSP)

• RPM - Trucking Industry Safety (RPM)

• S2 Safety: Sales and Service Safety Association. 

CPs are available to provide support and resources to help employers along their path to achieving safety and health 

certification.

The benefits

SAFE Work Certified does not replace existing safety and health certification programs such as WORKSAFELY™ and COR™, 

instead it will build on the strengths of these programs and can be applied to safety and health certification programs in other 

industries.

For employers, the long-term benefits of achieving safety and health certification include:

• a safer and healthier workplace

• better control of workplace hazards

• a reduction in workplace injuries and illnesses

• improved employee engagement and productivity

• a potential long-term reduction and/or future rebate on WCB premiums.

A safety and health certification program offered by a CP can act as a roadmap that will support employers to continually 

improve the effectiveness of their safety and health management systems, and foster an ongoing commitment to safety and 

health in the workplace.

A workplace that obtains safety and health certification that meets the SAFE Work Certified standard will demonstrate three 

safety essentials:

• leadership commitment

• hazard identification and risk control

• worker participation.

Employers that achieve safety and health certification through a CP are making an investment in the safety and health of their 

employees and workplaces.

Safety and health certification programs offered by CPs meet the SAFE Work Certified standard and:

• are focused on proactive workplace safety and injury prevention

• give workers a meaningful role throughout the certification process

• are based on the legislative requirements of The Workplace Safety and Health Act, The Workplace Safety and Health 
Regulation and the Canada Labour Code

• provides organizations with a framework to keep workers safe, while also helping to build a reputation as an industry 

leader when it comes to occupational safety and health

• establishes a consistent standard for safety and health in the province for employers in all industries

• will help increase safety awareness and bring safety systems to small businesses and to those that are self-employed

• ensures ongoing effectiveness and integrity by meeting the SAFE Work Certified quality assurance criteria. 
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Safety and health certification is available to small businesses (fewer than 19 workers). Small businesses will be offered  

a guided approach to obtaining safety and health certification through their CP. This guided approach will include coaching,  

a development plan, regular follow-up and consultation.

For more information about SAFE Work Certified, visit: safemanitoba.com/safe-work-certified.

Communications Support
For more information about creating a communications and marketing plan to communicate with your members and with 

stakeholders, please contact the SAFE Work Manitoba Portfolio Leader assigned to your industry:

• Construction Safety Association of Manitoba – Peter Malegus (pmalegus@safeworkmanitoba.ca)

• Made Safe – Laura Farmaner (lfarmane@safeworkmanitoba.ca)

• Manitoba Heavy Construction Association – Peter Malegus (pmalegus@safeworkmanitoba.ca)

• Manitoba Farm Safety Program - Laura Farmaner (lfarmane@safeworkmanitoba.ca)

• Manitoba Trucking Association: RPM – Peter Malegus (pmalegus@safeworkmanitoba.ca)

• S2 Safety: Sales and Service Safety Association – Carlos Pereira (cpereira@safeworkmanitoba.ca)

Glossary of Terms
CMYK stands for the colours used in most process printing: cyan, magenta, yellow and black. Full colour printing generally 

refers to printing with percentages of each of these colours.

RGB stands for the colours used mainly on computer screens. The colours are red, green and blue. RGB images never should 

be used for printed materials.

EPS is an acronym for Encapsulated PostScript, a type of file with added restrictions allowing it to be used as a graphics file 

format. They are self-contained, predictable images or drawings, allowing them to be placed in PostScript documents.

GIF is an acronym for graphic interchange format used mainly for the internet. It is limited to 256 colours, thus used only in 

images and illustrations rather than photographs.

PDF is an acronym for Portable Document Format, a highly portable file format using PostScript printer descriptions. It allows 

for sharing of documents regardless of software used to create it and ensures the document looks the same. Files can be 

protected, contain hyperlinks and interactive forms.
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