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· Thank you and good morning. 
· My name is Doug Sexsmith and I am the President and CEO of the Workers Compensation Board of Manitoba. It’s my honour and pleasure to be here today to showcase our summer youth campaign.

· I’d first like to welcome our guests and partners for joining us this morning, as well as our audience of students from Edmund Partridge and Arthur E. Wright Community Schools. 
· The WCB, along with our partners at Workplace Safety and Health, continue to place a high priority on injury prevention. We’re committed to building a culture of health and safety throughout Manitoba – and we know that commitment needs to start with our youth. 
· Young workers are the leaders, workers and mentors of tomorrow, and by focusing our injury prevention efforts on them at an early stage, our goal is to create a future in which fewer Manitobans will be injured at work. 

· That’s why our new SAFE Work campaign is targeted at Manitoba’s young workers, who account for 17 per cent of time loss injuries in Manitoba. Many of these employees serve their first job in the service industry – and many don't realize the risks they face. 
· Last year alone, 5,845 young workers were injured in their workplace in Manitoba. And compared to the general population, young men are 40 per cent more likely to be injured at work.
· Sadly, many of these injuries can have life-long implications – and the bottom line is they don’t have to happen. 
· Our new campaign is designed to get Manitoba youth to understand just that. Young people need to think about workplace safety as an important factor in their job choice – both before they enter a workplace and while they’re on the job. 

· Some of you here today may be familiar with our award-winning Spot the Hazard campaign from last summer, which featured ‘scary’ workplace webisodes at safemanitoba.com. 
· This year, we’re back with a whole new set of frightening scenarios that dare youth to Assess the Risk – and consider the consequences of their workplace actions.
· Our new campaign, which launched last month, features tales from the SAFE Motel – a dingy, dangerous place where workplace incidents lurk around every corner. We’ve even brought back ‘Creepy Guy’, who many of you have no doubt seen roaming about here this morning. 
· The interactive webisodes – which Emily will lead you through in just a little bit – examine the risks of common hazards that young workers face on a daily basis. They’re based on the top injuries that occurred among youth in 2007, which include hand injuries, ankle sprains, back injuries and head injuries.
· Until the end of August, we’re daring youth to surf to safemanitoba.com to assess the scary workplace risk, where we’ve already received more than 13,000 entries.  
· You’ve likely seen and heard our radio and billboard ads, and perhaps even joined our Facebook group, The Youth of SAFE Work Manitoba. You can also watch for our cinema advertising, coming soon to a PG-rated theatre near you.
· These tactics are geared towards our young workers, because after all, they need to be able to recognize common workplace hazards – especially when they may not always receive proper training or feel comfortable asking questions.
· Our goal is that our graphic campaign will help us create a culture of SAFE Work throughout Manitoba, and prevent any of these worst-case scenarios from happening in the future.
· Ultimately, the message that we’re driving home is that ALL workplace injuries are preventable, and that training is an important part of workplace safety.
· Thank you all for being here and enjoy the rest of the day. I’ll now hand it back over to Emily. 
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